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Visual Arts
The paper presented herein describes the various visual arts developed between the 17th and 20th centuries. After this, the article goes further to explain the multiple principles of aesthetics that the visual arts express. The paper then moves to handle and illustrate how visual arts are useful in commercial design. Finally, the paper will cover how visual images help make adverts for improving the buying habits of the customer.
Usage of Visual Arts between 17th and 20th Centuries
		Baroque is the time in which artistic style made use of motion that was exaggerated and very clear. During the baroque period, the sensational period could be easily interpreted to come up with grandeur in scriptures, drama, exuberance, tension as well as paintings. The Catholic Church is the one that encouraged this artistic style most. The reason for the Catholic Church to promote the usage of these arts is that they wanted even the most illiterate person to understand various religious concepts. As a result of this, a lot of members of the Catholic Church had a feeling that these works could communicate religious themes and ideas that could directly invoke emotions and involvement. 
The symbols and visual images used by the Baroque style were theatrical, direct, obvious, and straightforward. Also, the technique made use of artistic sensationalism, artificial lighting, release from restraint, and intense emotion to express itself adequately (Harrison, 2015). As a result of this, the figures that resulted from the Baroque style were unique since they displayed a movement that is dynamic while assuming new importance and the energy that human forms had. Due to their dynamic nature, these images appeared as if they are in motion. Due to the presence of the actions by the Catholic Church of opposing any form of cultural movements that were revolutionary and involved new formations and production of modern sciences, the Baroque style significantly evolved since it made use of this advantage.
		In the 18th century, the Rocco artistic came to be. It was a movement and style from France that influenced various areas of art like architecture, painting as well as sculptures. The Rocco style was introduced by various artists who had a feeling that the Baroque style was insufficient to solve the problems of art. Unlike the Baroque style, the Rocco style was ornate and made use of curves, colors, light, gold, and asymmetrical designs (Harrison, 2015). The themes carried by the new method were playful and witty as opposed to the Baroque style, which mostly employed political issues. Also, according to Lasquite (2015, the period of Rocco is perceived to be the period where European arts primarily developed. However, the subjects of the artistic style were associated with a considerable degree of impunity and naughtiness in behavior. The evil actions were a sign of resisting the Baroque style, which was seen to conform to the state and the Church (Harrison, 2015).
 	Neoclassicism is the movement by the visual and decorative arts. The source of inspiration for it is the classical antiquity culture and traditional art. Similarly, it also came up as an opposition of both Baroque and Rococo styles. Apart from reflecting philosophical development, the neoclassical style also reflected this development in areas of Enlightenment of Age. Johann Joachim Winckelmann did some writings that were very crucial in the development and shaping of the movement as well as the visual arts. According to him, the aim of art should be a calm grandeur and assume a noble simplicity. As a result of this, the form of art was accepted to be the true artistic style. From this period onwards, art changed to be sternly heroic, unemotional, and very serious. Also, apart from presenting classical history and literature subjects, these developed arts conveyed narratives that were morally upright of self-sacrifice and self-denial (Kaur, 2014).
	Moving to the 20th century, artists started moving away from the classical arts and started new ways to express themselves better by the use of various means. Several arts movement occupied the better part of the 20th Century like propaganda, cubism, expressionism, surrealism, and futurism (Harrison, 2015). In a bid to research emotions, artists ended up developing the expressionist style, which majorly involved the use of emotional subjects and images and colors, which were bright and vivid. Primitivism and cubism emerged while the artists were trying to understand the existing relationship between extraordinary and mundane with humans. Surrealism, on the other hand, was trying to explore the psyche that humans have in unraveling dreams and also trying to understand what made reality to appear real.
 On the other hand, romanticism entailed deep feelings and beauty. In romanticism, the styles much employed are morbid and scary. It differed from realism by the fact that realism was more advanced in terms of accuracy. Also, in realism, the arts from the artists had improved accuracy portraying current and real events and people (Harrison, 2015). Consequently, photography came to be, and this revolutionized how art was viewed and achieved. One fact about photographs is that they are a perfect store for the past since they give an actual picture of the situation as it is and uninterruptedly store it for the days to come. In other words, photos record how we have changed with time and the various things that have done with the time.
Today’s Styles
 In the current society, visual art in still employed in various ways, just like before. Visual art is today used in advertising, whether in the news media or social networking sites like Twitter, Instagram, or even Facebook. The aim that advertisers have while making these adverts is to increase their products' sales. Therefore, visual art is in today's society used in teaching, marketing, and even in humanities. Also, it is a fact that the way we portray ourselves to others either through dressing or manners is the way we sell ourselves to them. It is, therefore, also important to note that visual art uses emotions and feelings, just like it uses colors.
	Visual art is also greatly used in marketing to seek people's attention, who are the target customers (Fiero, 2016).. A good example is the golden arches for the McDonalds. Immediately we see them, we automatically think of the delicious hamburgers and French fries they sell. Also, the tick found in Nike represents their brand. By just seeing the art (tick), you automatically remember Nike as a brand and associate it with quality. Therefore, visual art is a small thing that represents a thing that, in the real sense, is a big one. Like in Nike, a simple thing like a tick represents a big company and a brand like Nike. 
	Additionally, almost every organization in the world has a logo. Mostly, these logos have certain symbols and colors that make them up. These colors and symbols have meanings that are known to the organization. All these are, as a result, visual arts aiding in the conveyance of valuable information in today's society. 
Conclusion 
	In conclusion, a person will always view visual arts differently from another. However, regardless of how you perceive visual arts, everyone will still understand the feeling it does to them. Art is a way of expressing oneself, and a means of communication for everyone since what we see will always send meaning to our minds. Due to this, visual arts remains to be a form of communication and expression that is deeply desired and felt day in day out. It is also crucial for people to understand that art changes with technology and techniques. 
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